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MILL|0N | FASTER THAN THE

NOTEWORTHY
INCREASES:

to the State’s Economy

STATE’S ECONOMY!

Sailing

UP 207

Guided Tours &
Outfitted Trave

UP 267

: h

|

imbing, Hiking &
Tent Camping

UP 167

Snow Activities

UP 367 ‘

Data source: Bureau of Economic Analysis, ORSA 2022
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Outdoor Recreation Value Added to Maine’s Economy

2017 2018 2019 2020

Source: U.S. Bureau of Economic Analysis
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Multi-Use Apparel and Accessories B S AT

Game Areas (Incl. Golf & Tennis) =

Snow Activities |

Guided Tours/Outfitted Travel ™

Productive activities (Incl. Gardening) ™

Other Conventional Outdoor Recreation |

Hunting/Shooting/Trapping | =

Motorcycling/ATVing ™

&> N o) 2

Value Added to Economy

maineoutdoorbrands.com

2021

&

2022

Maine Outdoor Brands works to unite, grow, and give a voice to the state’s outdoor recreation industry, support-
ing knowledge sharing, collaborative marketing, and commerce efforts and access to professional resources
in collaboration with the Maine Office of Outdoor Recreation. MOB is committed to seeing Maine-based
products, services, and retail brands thrive, and has over 180 member brands that are a part of the mission.
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